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THE MOST IMPORTANT INFORMATION AT A GLANCE: 

 

Project Q-zERo 
Emission* 
 
*Greenhouse gas emissions 

 

The Sustainable Development 
Goals (SDGs) that are essential for 
Quehenberger:  

 

Materiality matrix with weighted 
impacts  

 

Sustainability strategy 

 
All illustrations are also included, numbered and explained directly in the sustainability report.  
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0. General  
 

0.1. Scope of application  

The scope of the Sustainability Report 2025 corresponds to the certificates or, where available, 

the annexes of the certificates ISO 9001, ISO 14001, ISO 27001, ISO 45001/ 01,02,03,05,07 ï 

as of 31.12.2025 and is available for inspection at QSE Department. 

0.2. Consolidated sustainability report  

Effective retroactively as of January 1, 2023, the Geis Group is acquiring a majority stake in 

Quehenberger Logistics (Augustin Quehenberger Group GmbH), which currently stands at 

86%. 

As a result of the takeover, a consolidated sustainability report is also available, which can be 

downloaded from https://geis-group.eu/downloads after publication.  

0.3. Calculation and disclosure of our CO 2 emissions in the context of our business 

activities  

Our CO2 calculations are based on [sustainable and recognised methodologies/standards] to 

ensure that the results are accurate and comparable.  

We have considered all aspects of our operations, from production to supply chain, to provide 

a comprehensive picture of our environmental impact. 

0.4. Report deadlines  

All figures are based on a calendar year. Exceptions are explicitly mentioned for tables. 

0.5. Gender equality policy  

In the spirit of gender mainstreaming, we would like to point out that all formulations in this report 

always refer to both the male and the female gender. 

https://geis-group.eu/downloads
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0.6. The Executive Board  

 
Figure 1 The Executive Board: from left to right Christian Fürstaller (CEO), Rodolphe Schoettel (CFO),  

Klaus Hrazdira (COO)  
Source: Quehenberger Logistics 

TRUST AND GOOD RELATIONSHIPS WITH CUSTOMERS, PARTNERS AND 

EMPLOYEES ARE OUR GREATEST SUCCESS.  

 

Quality work and a medium-sized corporate culture are what make Quehenberger companies 

stand out. Within the group of companies, internationally operating logistics companies are 

managed with a high understanding of quality. 

Quehenberger Logistics is a medium-sized, owner-managed quality provider for transport 

management, network and contract logistics with an international focus. The quality of the 

service is based on the competence of the international management, the experience of long-

standing employees and the flexibility of an organisation with flat hierarchies. 

At Quehenberger Logistics, personal contact with customers and partners as well as mutual 

commitment through handshake quality are what count. As a medium-sized company, we at 

Quehenberger Logistics focus on those industries and regions in which we can meet our high 

quality standards. 

Standardised products, proven industry solutions and an excellent partner landscape guarantee 

maximum efficiency. 

Those who build and maintain relationships based on trust and partnership take their 

counterparts seriously and seek mutual success. We at Quehenberger Logistics live this 

attitude, because it has shaped our economic actions from the very beginning. 
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0.7. Short historical review  

 2025 
15th anniversary of the Quehenberger Logistics brand. 

10th anniversary of Quehenberger Air + Ocean GmbH. 

A significant step towards sustainability ï the e-fleet was 

expanded and diesel was replaced by HVO fuels.  

Together with the Geis Group, a strong strategy with a 

clear vision, mission and values was developed.  

Despite the difficult environment, sales were up 1.5% on 

the previous year. 

2024  

 2023 
The German Geis Group takes over the majority of 66% 

of the shares of Quehenberger Logistics. 

For the second time in a row, EUR 100 million annual 

increase in turnover. 
2022  

 2021 
Turnover record over EUR 500 million.  

Exceeding the warehouse space mark of 700,000 m². 

10th anniversary of the Quehenberger Logistics brand. 2020  

 2019 Exceeding the warehouse space mark of 500,000 m². 

Exceeding the warehouse space mark of 400,000 m². 

Expansion of the presence in Eastern Europe to include 

the markets of Poland and Kazakhstan. Foundation of 

Quehenberger Logistics Sweden. Sale of the shares in 

Q Logistics GmbH to ÖBB-Holding AG. Takeover of 

Alpin Spedition GmbH. 

2018  

 2017 

Exceeding the warehouse space mark of 300,000 m². 

Opening of eight new logistics locations. Joint venture 

with ÖBB-Holding AG in the general cargo Austria 

segment - foundation of Q Logistics GmbH. 

Foundation of Quehenberger Air + Ocean GmbH. 

Change of name from X1 EXPRESS GmbH to 

Quehenberger Express GmbH. 

2015  

 2014 

Takeover of Günter Bauer Transportgesellschaft. 

Takeover of the German Transalkim Internat. Speditions 

GmbH with locations in Germany, Romania, Hungary 

and the Netherlands. 

Takeover of Logwin locations in Slovakia, Hungary, 

Croatia, Macedonia, Romania, Bulgaria, Serbia. 

Takeover of X1 EXPRESS GmbH. 

2013  

 2012 
AUGUSTIN Network (formerly LKW Augustin) is 

renamed Quehenberger Logistics. 

Takeover of the business segment Road + Rail Eastern 

Europe and the network Austria from Logwin AG by 

Christian Fürstaller, Rodolphe Schoettel and Rudi 

Quehenberger. The company is renamed 

Quehenberger Logistics. 

2010  

 2009 
Takeover of LKW AUGUSTIN by Christian Fürstaller 

and Rodolphe Schoettel. 
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Change of name from Lausenhammer to 

R. Quehenberger Spedition. 
1983  

 1965 
Rudi Quehenberger joins the Lausenhammer Salzburg 

transport company. 

0.8. Customised solutions - Products  

 

 

 

 

 

Contract Logistics  Air Freight  Ocean Freight 

 

 

 

 

 

FTL/LTL  Industry Networks  Special Transports 

 

    

Customs Services      

Figure 2 Product overview Quehenberger Logistics  
Source: Quehenberger Logistics 

  



  

 

 

 

Page 13/99 »2025_Nachhaltigkeitsbericht_en_Sustainability_report ï Version 28.02.2026« 

PRODUCTS  Description 

Contract  

Logistics  

 With the services of Quehenberger Logistics, our customers benefit from a 

particularly high level of adaptability. Our customised solutions in the area of Contract 

Logistics not only ensure smooth processes, but also clear competitive advantages. 

Air Freight   Thanks to our strong global network, our customers benefit from fast and reliable 

door-to-door solutions. In addition, there are customised transport concepts for 

individual needs and customs services that ensure an uncomplicated and safe 

transport process. 

Ocean Freight   With our Ocean Freight products, we offer tailor-made options for maritime goods, 

special, heavy and hazardous goods transport. Systematic screening of the logistics 

chain and our door-to-door service ensure safe and cost-effective transport of the 

goods. 

FTL/LTL   With their detailed knowledge of the industry and the region, our experienced and 

competent employees ensure that transports are handled smoothly. We find the 

most efficient route for our customers' goods. 

Industry Networks   Customised solutions for specific requirements - that is our promise to our 

customers. To fulfil this, we have built up extensive, strong Industry Networks for 

retail, fashion, consumer goods and tires over the years. 

Special  Transport   In Central and Eastern Europe, we have experienced and well-established project 

connections and are therefore in a position to provide the right vehicle combinations 

for almost all conceivable dimensions and weights ï irrespective of whether it 

involves continuous land transport or multimodal solutions via inland waterways. 

Customs Services   The Customs Services of Quehenberger Logistics offer you a comprehensive 

solution package to reduce the effort in this sector. Our experts in Central and 

Eastern Europe have expertise in all customs procedures and handle goods 

transports quickly and reliably. 
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0.9. Our mission, vision and values  

SERVICE IS PROVIDED BY PEOPLE, THAT'S WHY WE FOCUS ON PEOPLE. 

 

 
Source: Quehenberger Logistics 

Figure 3 Mission, vision and values  
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1. Strategy and measures  

 
Sustainability is an integral part of our corporate strategy .  

1.1. Our sustainability strategy  

The Executive Board has the overall responsibility for the sustainability strategy. 

Sustainability is not a burden for us. It provides us with a stable basis for global competition. 

Even if many think that sustainability is "not an issue" in times of economic strain and additional 

requirements, we at Quehenberger Logistics are firmly convinced that we are on the right track 

with our environmental, social and economic commitment. In the course of globalisation, 

sustainability is becoming a central competitive factor for internationally operating companies. 

The goal of entrepreneurial action is clearly and unambiguously defined. We want to make our 

contribution to sustainably improving the quality of people's lives and work in the long term 

through economic success, the constant optimisation of our services and the independent 

involvement of our employees.  

We therefore see quality, safety and the environment as integrated and inseparable building 

blocks of sustainable corporate success. 

We strive to make people aware of and use the positive reinforcing effects of each factor on the 

other two. We are aware of our environmental responsibility - that is why we are committed to 

active and preventive environmental protection and sustainable action. 

We want more than just compliance with legal requirements. 

We consider the impacts on air, water, soil and noise. The basis for the assessment is 

compliance with the legal requirements, the specifications required in the standards and the 

formulated environmental goals. 
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1 
 

2 
 

3 
 

4 
 

5 

Harmony of the 

three pillars  

Ecology , Social 

and Economy  

 

Create added value 

and reduce CO 2 

 

Promote 

innovations and 

implement them 

digitally  

 

Orientation 

towards the goals 

of the 

government, the 

EU or the Paris 

Agreement  

 

Orientation 

towards the 

Sustainable 

Development 

Goals  

         

The aim is to bring 

environmental 

responsibility, 

social commitment 

and economic 

performance into  

harmony. 

From an economic 

point of view, our 

actions and 

activities can go 

beyond what is 

required by law. 

 

We create added 

value for our 

customers and for 

the company - and 

reduce the 

environmental 

footprint at the same 

time. This idea is at 

the heart of the 

sustainability 

strategy and its 

associated goals. 

 

Innovations and 

creating added 

value with fewer 

resources are 

essential factors 

when it comes to 

sustainable 

management. We 

see digitisation in 

particular as an 

essential element 

in making 

processes more 

efficient and thus 

saving resources. 

 

In doing so, we are 

guided by 

governmental and 

supranational 

objectives such as 

the climate 

neutrality plans of 

the German 

government and the 

EU or the Paris 

climate protection 

goals. 

 

We also 

incorporate the 

Sustainable 

Development 

Goals of the 

United Nations' 

into our 

sustainability 

management and 

focus on eleven of 

the seventeen 

selected goals 

that are 

particularly closely 

linked to our 

business areas. 

Figure 4 Strategy  
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Within the scope of our technical and economic possibilities, we strive for continuous 

improvement - this is part of the environmental orientation of our company. It is therefore 

important to present environmental impacts transparently and to derive concrete goals and 

measures from them. 

 

Quehenberger Logistics wants to achieve climate neutrality by 2040 

with the "Q-zERo Emission* " project. 

* (Greenhouse gas emissions) 

 

We are already continuously reducing our CO2 emissions by using alternative drive systems.  

With our partner "GRYN", customers have the option of handling their logistics services in a 

climate-neutral manner in all business areas. 

To ensure development, we consider the three pillars of sustainability: Ecology, Social and 

Economy. We are convinced that we can only be economically successful if we do so in harmony 

with our natural and social environment. 
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1.2. Pillars, focus and goals for sustainable development  

Ecological ly 

sustainable 

   

Environmentally friendly transport, 

CO2-neutral logistics properties 

provided we own them, resource 

efficiency 
  

 

Social   

sustainable 

   

Talent acquisition, 

corporate retention, occupational 

health and safety, compliance + 

COC, health protection, 

equal opportunities   

 

 

Economically  

sustainable 
   

Digitisation,  

quality + reliability, supplier and 

partner compliance, 

sustainable management 

Figure 5 Pillar, goals and focus for sustainable development  

 

 
Source: United Nations Department of Global Communications 
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1.3. Integrated Management System IMS  

Our company has implemented an integrated management system since 2001, which currently 

consists of ISO 9001, ISO 14001, ISO 45001, ISO 27001, GDP, SQAS, AEO-C/S/F, TISAX and 

TAPA B and 1+, which is currently under development. 

An integrated management system is all the more successful the better the interaction and 

commitment of all people involved in the system are ensured. This applies to the management 

as well as to the Quality, Safety and Environment department, and of course to each individual 

employee. 

 

 

Figure 6 Standards by which we work  

These standards help to coordinate and implement the various requirements in the areas of 

quality, environment, and occupational safety and health. 

Energy audits in accordance with the Energy Efficiency Act are carried out at regular intervals 

to continuously improve energy efficiency. 
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Current standards/certifications/assessments  

 

Quality management 
According to the international standard for quality 

management systems ISO 9001:2015 

Environmental 

management 

According to the international standard for environmental 

management systems ISO 14001:2015 

Safety and health 

management 

According to the international standard for occupational health 

and safety ISO 45001:2018 

Good Distribution Practice 

(GDP) 

Certificates issued explicitly for the transport sector confirm 

the GDP-compliant handling of transports, but not a 

registration in the Europe-wide central database called 

EudraGMDP 

Safety and Quality 

Assessment System Ÿ 

Safety and Quality 

Assessment System 

(SQAS) 

SQAS is a standard of the European Chemical Industry 

Association. It is used to assess the quality, safety and 

environmental compatibility of logistics providers. 

 Authorised Economic 

Operator (AEO-C/F/S) 

In European Union customs law, an Authorised Economic 

Operator is an audited company that enjoys certain privileges. 

Information Security 

management 

The international standard ISO/IEC 27001 specifies the 

requirements for producing, implementing, operating, 

monitoring, maintaining and improving a documented 

information security management system, taking into account 

the risks throughout the organisation. 
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1.4. Memberships/interest groups/influence  

Quehenberger Logistics does not exert any political influence on legislative procedures. In new 

legislative procedures, the interests of the company and its stakeholders are represented by the 

relevant associations. 

Our affiliations are not based on political influence, but rather on the use of concrete services 

such as counselling, legal assistance and networking. 

There are memberships and partnerships primarily in industry-specific associations and 

federations, in the chambers of industry and commerce of the respective branches, and in 

regional business development associations. Quehenberger Logistics is not politically active in 

any organisation and does not make any financial donations or contributions in kind to political 

parties or institutions. 

Our commitment to sustainability is also reflected in our membership of various projects that 

promote ecologically and socially responsible business practices.  

1.4.1. IA 

Quehenberger Logistics is a member of the Federation of Austrian 

Industry (Industrialists' Association - IA)  
 

 

The Federation of Austrian Industry, or Industrialists' Association (IA) for short, sees itself both 

as an interest group at Austrian and European level and as a service organisation for its 

approximately 5,000 members. Unlike the chambers, membership is on a voluntary basis. 
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1.4.2. CNL 

Quehenberger Logistics is a member of CNL (Council for 

Sustainable Logistics) 

 

The focus of CNL: CNL's first focus is to develop cooperation with manufacturers of e-vehicles 

that meet the requirements of CNL members. Services of CNL: 

 Benefit 

1. 
Regular information on the latest developments, innovations and technologies in the 
sustainable logistics sector. 

2. Preparation of ecological, social, political, legal and economic aspects. 

3. Advice on funding. Details at: http://councilnachhaltigelogistik.at/   

1.4.3. EcoVadis  

Quehenberger Logistics is a member of EcoVadis 

(international platform for CSR ratings) 
 

EcoVadis aims to improve environmental and social practices through the consistent use of 

global supply chains. EcoVadis operates the first collaborative platform that enables companies 

to measure sustainability performance across 250 sectors and 185 countries. Companies can 

manage risks and drive environmental innovation in their global supply chains. 

We are subject to an annual assessment by EcoVadis and strive to improve through continuous 

development. Our customers can get an overview of our company by unlocking the scorecard.  

  

http://councilnachhaltigelogistik.at/
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1.4.4. OA 

Quehenberger Logistics is a member of the Central Association of 

Forwarding & Logistics 

 

The Central Association of Forwarding & Logistics is a voluntary interest group for freight 

forwarders and logistics service providers with a freight forwarding concession. The central 

association is independent, non-partisan and transport-neutral. The association is a member of 

the international umbrella organisation FIATA and the European umbrella organisation 

CLECAT. The central association also represents the interests of its members across borders.  

1.4.5. BVL 

Quehenberger Logistics is a member of the Federal Logistics 

Association (BVL) Austria and Germany 
  

For a good four decades, BVL Austria has acted on a voluntary basis as the competence 

network for the benefit of the growing logistics sector.  

As Austria's largest network for logistics professionals, BVL makes a significant contribution to 

the further development and practical application of logistics. The aim of the BVL is to provide 

a neutral platform to ensure an interdisciplinary exchange of experience between practice, 

science and teaching. The focus is on knowledge transfer and awareness raising for industry 

concerns. 

1.4.6. OCS ï Operation Clean Sweep  

Quehenberger is part of this programme and is committed to taking 

measures to minimise plastic waste.  

A joint commitment to zero pellet loss: Plastic in the environment is a global problem, especially 

microplastics, which pollute soils and waterways and threaten wildlife and plant life. This is 

where Operation Clean Sweep (OCS) comes in, an international initiative aimed at preventing 

the loss of plastic pellets, flakes, and dust throughout the entire value chain. 
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2. Materiality  

 

The topics identified as relevant were assigned to the three areas of 

ecology, social affairs and economy and arranged in the materiality matrix 

according to their importance for Quehenberger Logistics and their impact 

on society.  

There is a continuous dialogue with the stakeholders. This dialogue is used to perceive 

important trends and developments in society and in the business units - and to take them into 

account when shaping corporate responsibility. 

2.1. Stakeholders  

Our stakeholders are all those interested parties who act in the context of our company and thus 

influence it to a greater or lesser extent. In the joint cooperation of all parties involved, we are 

personal, direct, passionate about service, loyal and goal-oriented. These characteristics are in 

line with our brand values. We define the following groups of stakeholders: 

  
Figure 7 Interested parties of Quehenberger Logistics  
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Figure 8 Related parties of strategic importance interested in Quehenberger Logistics  

Communication with stakeholders 

We use different media as a means of communication. 

 
Figure 9 Internal and external communication  
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Figure 10 Impact and relevance ï materiality  
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2.2. Risks and opportunities  

Excerpt from the documentation "Risk matrix - total context and aspects 

Ecological   Social   Economic  

In the area of ecology, the 

emission of CO 2, noise and 

particulate matter  is a significant 

negative aspect, especially in the 

case of the company's own vehicle 

fleet. It is therefore very important 

to Quehenberger to reduce 

emissions as far as possible. 

 

Experts are trained (e.g. dangerous 

goods safety advisors) and all 

employees involved are trained in 

the area of dangerous 

goods/substances. A continuous 

improvement process is practised 

here in the event of deviations. 

Quehenberger has been 

environmentally certified according 

to ISO 14001 since 2001 and is 

continuously working on reducing 

emissions . For example, the entire 

fleet has been converted to the 

Euro VI standard  and regular 

driver training courses  are held in 

fleet management to promote fuel-

efficient driving. Furthermore, 

investments are being made in 

alternative  drive technologies .  

Our customers are also offered 

compensation for  transport 

emissions where these cannot be 

avoided. The logistics locations are 

gradually being equipped with 

energy-efficient technology such 

as LED conversion or 

photovoltaic systems . 

 

Another risk is demographic change, 

which  is accompanied by an acute 

shortage of skilled workers  throughout 

the logistics industry. Through a strong 

employee orientation and other 

instruments, Quehenberger tries to retain 

its employees, which should lead to less 

fluctuation. Employee orientation, 

employee development and employer 

branding are also being continuously 

expanded. 
 

The risk to staff health posed by the 

coronavirus was addressed early on by 

setting up the task force . The first 

warnings were taken very seriously and 

important steps were already decided on 

in February 2020. In March 2020, a 

pandemic plan  valid for the entire 

company was in place and 

corresponding hygiene regulations were 

defined. The protective measures were 

continuously reviewed, regularly adapted 

to developments and communicated 

continuously. In this way, planned and 

consistent action made a decisive 

contribution to the protection of 

employees during the pandemic, while at 

the same time maintaining the smooth 

running of processes.  

The task force is rolled out to all thematic 

areas when necessary, and is 

considered the central crisis 

management  unit. 

Diversity  plays a big role in an industry 

with many nationalities. Therefore, the 

topic of diversity as well as integrity is 

very important. 

 

Overall economic risks for the 

Quehenberger Group are industry-

related issues such as rising crude 

oil, fuel and heating oil prices, 

increased taxes or transport -

related levies  for transport services.  

 

Economic risks  are the continuing 

competitive pressure or a possible 

recession due to the war in Ukraine. 

 

The supply bottlenecks for central 

preliminary products in industry have 

also had an impact on the logistics 

sector. There were fluctuations in 

volumes, especially in the 

automotive logistics sector. 

 

The overall long delivery times could 

also make business operations 

difficult in future. 

 

Sanctions against Russia and the 

war between Russia and Ukraine. 

 

Increasing danger of a blackout , 

which, depending on its length, 

would result in a corresponding 

threat to operations.  
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Continuous risk controlling and a risk-based approach tailored to the company are 

important for the early identification of potential hazards.  

 

The responsible managers of the business units are regularly informed about 

identified risks and the defined measures. A special focus is placed on such risks 

that result from strategic decisions and could endanger the company's existence. 

 

This also requires making the workforce aware through training, information, 

example by managers, etc. 

 

It is also of utmost importance that the business activity does not pose any risks 

to people, the environment or society. 
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3. Ecologically sustainable  

As a responsible and forward-thinking company, it is important to us to play our part in 

environmentally friendly logistics. Especially in our industry, it is a big challenge to act 

sustainably. 

Pollutant emissions, resource consumption and environmentally friendly disposal are issues we 

deal with every day. 

With our economic activities, we strive for a development which  

"meets present needs without risking that future generations will 
not be able to meet their own needs in the same way".1  
 

Christian Fürstaller 

CEO & Managing Partner 

1 source: Definition from 1987, Brundtland Report of the United Nations 

 

 

That is why the vehicle fleet is the focus of our analysis. We control our fuel consumption and 

the resulting emissions. Reducing greenhouse gas emissions and air pollutants is our greatest 

challenge. We are proud to have gained efficiency in this area again this year and strive to 

continue to maintain and improve this high level. 

When analysing the ecological environmental impact or the consumption of natural resources, 

we look at the following core indicators: Emissions, energy, water, materials, and waste. 
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3.1. Targets for the reduction of the corp. carbon footprint (CCF)  

 

Quehenberger Logistics has set itself the goal of being climate -neutral 

by the year 2040 with the Q -zERo project. In the medium term, the 

company aims to reduce a total of 65% of CO 2 emissions from the 2022 

base year by 2030.  

 

In addition to the defined goals in the areas of ecology , social  and economy , 
Quehenberger prioritises ecological goals as follows:  

 

ENVIRONMENTALLY 
FRIENDLY TRANSPORT 

Increase the share of 

alternative drive systems in 
the truck fleet and in 

international transport. 

CO2-NEUTRAL LOGISTICS 
REAL ESTATE  

Build new buildings (owned) 

in a CO2-neutral or climate-
positive way. 

Conversion to LED lighting 
in existing properties. 

Expansion of photovoltaic 

systems. 

RESOURCE 
EFFICIENCY 

Conscious use of 

resources through 
sustainable 

procurement. 

 

 

 
 
 
Decarbonisation target from 

2022 (100%) to 2040 (0%) 

 

Scope 1 and Scope 2 

 
Figure 11 Q-zERo emissions and decarbonisation by 2040  
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For the year 2025, Quehenberger Logistics has set itself the following 

goals in order to make a significant "negative" contribution to global 

warming: 

Source: United Nations Department of Global Communications 

 

INCREASED USE OF ALTERNATIVE 

DRIVE TECHNOLOGY 
 

DIESEL REDUCTION IN THEIR OWN 

TRUCK FLEET  

Increase in alternative drive engines on a 

2025 basis 
 

Reduce diesel consumption in own truck 

fleet by 2% per cent (l/100 km) based on 

2025 

Our own filling stations are supplied with  

3 million litres of HVO fuel, thereby 

reducing CO2 emissions by 5% compared 

to the previous year (corresponds to a 

reduction of approx. 30% compared to the 

use of fossil fuels). 

  

   

INCREASING ENERGY EFFICIENCY  
USE OF A HIGHER SHARE OF EURO VI 

SUBCONTRACTORS 

Implementation of energy efficiency 

measures in the branches 
 

Increase of the Euro VI share to 95% on the 

basis of 2025 
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3.2. Environmental indicators: climate -relevant direct GHG emissions scope 1  

3.2.1. Explanation of scope 1  

Scope 1  

 

 

Scope 1 emissions are emissions from sources for which Quehenberger 

Logistics is directly responsible or in direct control. These include emissions 

from energy sources at the sites, such as natural gas and fuels (oil, wood 

chips, etc.) coolants,  as well as emissions from the operation of boilers and 

furnaces for which we are responsible or in control. Scope 1 also includes 

emissions from the company's own vehicle fleet (e.g. cars, trucks , 

delivery vans,  etc.)  

3.2.2. Truck  fleet direct CO 2 emissions: Figures and data  

Carbon dioxide is the world's most common greenhouse gas (GHG) released by combustion 

processes and is therefore a major contributor to global warming. Through measures that are 

economically and ecologically compatible, we always strive to reduce CO2 emissions. 

Our vehicles are stationed at the two fleet locations in Austria and the Czech Republic. 

Emissions refer to the emissions generated by these vehicles internationally. 

Basis of 

calculation:  

A conventional diesel internal combustion engine emits 2,443 kg of direct 

CO2 equivalent emissions per litre. Biodiesel, on the other hand, only emits 

0.033 kg/l (according to the Austrian Federal Environment Agency). 
 

 

Figure 12 Direct greenhouse gas emissions of truck fleet in kg of CO 2 equivalents  
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Direct emissions 202 5: 

Through our truck fleet we generated 11,442,239 kg of  CO2 equivalents  in 2025.  
This corresponds to 40.82 kg CO 2 per  100 km . 

Figure 13 Direct greenhouse gas emissions of truck fleet in kg of CO 2 equivalents per  100 km 

 

Savings  in direct CO2 equivalents in 2025 through the use of the latest 

technologies : 8.59 kg CO 2 / 100 km  

This corresponds to a reduction of 17.39%. 
 

 

Measure/ 
Goal 2026: 

By using the latest technologies, we want to achieve a 1% 
reduction in diesel consumption by 2026. 

Furthermore, 11 additional e-trucks will be used in national 
transport. 

 

 

нрΣпо

рпΣтп

тоΣлр
тлΣлс

суΣор

пфΣпм

плΣун

лΣлл

млΣлл

нлΣлл

олΣлл

плΣлл

рлΣлл

слΣлл

тлΣлл

улΣлл

нлмф нлнл нлнм нлнн нлно нлнп нлнр

5ƛǊŜŎǘ DID ŜƳƛǎǎƛƻƴǎ 
όƪƎ κ млл ƪƳύ



  

 

 

 

Page 34/99 »2025_Nachhaltigkeitsbericht_en_Sustainability_report ï Version 28.02.2026« 

3.2.3. Facts and measures  

In addition to emissions from combustion in the engine, emissions also arise from the extraction, 

production and transport of fuels. This year we are also looking at greenhouse gases on a well-

to-wheel scale, i.e. from extraction to combustion in the engine. Here we take into account the 

emissions from the cultivation, production and transport of the biodiesel. In 2025, these total 

emissions (direct scope 1 and indirect scope 3) from our own truck fleet activities comprised 

14,521 tonnes CO2 (3.2.2./3.4.2.) 

Our vehicles are stationed at the two fleet locations in Austria and the Czech Republic. 

Emissions refer to the emissions generated by these vehicles internationally. 

3.2.4. Company car emissions direct CO 2 equivalents: Figures and data  

Basis of 

calculation:  

A conventional diesel internal combustion engine emits 2,443 kg of direct 

CO2 equivalent emissions per litre.  

(according to the Austrian Federal Environment Agency). 
 

 

Figure 14 Direct greenhouse gas emissions of company cars in kg CO 2 equivalents  
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Direct emissions 202 5: 

Through our cars we generated 854,329 kg of  CO2 equivalents .  

This corresponds to 14.09 kg CO 2 per  100 km . 

Figure 15 Direct greenhouse gas emissions of company cars per 100 km in kg CO 2 equivalents  

 

 

Measure / 
Goal  2026: 

The use of additional 7 electric cars are planned for 2026. 

3.2.5. Natural gas, heating oil, wood chips: Figures and data  

Basis of calculation: 
(Austrian Federal Environment 
Agency) 

Natural gas : [(kWh/kWh per kg) / kg per l] * kg CO2 per l 

13.89 kWh/kg 

0.73 kg/m3  

2.72 kg CO2/m3 

 

Heating oil:  (kWh/kWh per kg) / kg per m3) * kg CO2 per m3 

11.89 kWh/kg 

0.84 kg/l 

3.31 kg CO2/l 

 

Wood chips : kWh * 0.45kg CO2 

0.45 kg CO2 per kWh 

The values were analysed and calculated separately in the individual evaluations based on 
the reports from the individual branches and energy sources.  
In most cases, energy consumption is included in the rental price and can therefore not be 
fully mapped. 
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Direct emissions 202 5: 

Through the use of natural gas, heating oil and wood chips we generated 
2,118,263 kg of  CO2 equivalents  in 2025.  

This corresponds to 3.37 kg CO 2 per  m2. 

Figure 16 Natural gas, heating oil and wood chips  

 

Comment on the increase : 

a. The increase is due to more accurate data collection resulting from the 
implementation of Salesforce. 

b. Larger areas that were previously unheated had to be heated due to 
leasing. 

c. Air conditioning of a large warehouse due to extreme heat over an 
extended period. 
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3.2.6. NOX emissions: Figures and data  

Explanation: Nitrogen oxides NOX (nitrogen monoxide (NO) and nitrogen dioxide (NO2) are 

mainly produced as unwanted by-products during the combustion of combustibles and fuels at 

high temperature. The biggest polluter by far is traffic. 

How it works  
AdBlue 

 

Figure 17 Schematic representation of how AdBlue works  
Source: Quehenberger Logistics 

AdBlue is carried in an extra tank in the vehicle and injected into the exhaust gas stream. Under 

the effect of heat, ammonia is produced, which in turn reacts with the nitrogen oxides, which are 

converted into harmless nitrogen and water vapour in an SCR catalytic converter (SCR = 

selective catalytic reduction). The reduction in nitrogen emissions is up to  

90 per cent. 
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3.2.7. Facts and measures  

In order to keep pollutant emissions as low as possible, we always update the vehicles in our 

own fleet in Austria and the Czech Republic to the latest state of the art. For this purpose, one 

third of the fleet is replaced by new vehicles every year. In this way, we guarantee an extremely 

modern fleet of vehicles in accordance with the latest Euro classes. 

 

The Euro classes define the maximum permissible 

emission values of air pollutants. Since the 

introduction of the Euro VI emissions class (2013), 

special NOx exhaust gas aftertreatment systems 

(SCR catalytic converters) have been used on heavy 

commercial vehicles. The NOx emissions of the 

vehicles could thus be massively reduced. 

Figure 18 In use of Euro VI  
Source: Quehenberger Logistics 

 

 
 

Figure 19 Number of vehicles in own fleet (located only in Austria/Czech Republic) by Euro classes  

Over the last five years, we have been able to improve continuously, so that from 2020 to 2025 

we have been operating exclusively with vehicles in Euro classes VI.  
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Figure 20 Share of euro class own fleet  

Our trucks comply with the latest exhaust emission classes Euro VI c, Euro VI d and VI e 
 

In Europe, certain exhaust emission limits (carbon monoxide (CO), nitrogen oxides (NOx), 

hydrocarbons (HC) and particulate matter (PM)) are set for motor vehicle exhaust. 

          

Figure 21 Graphic illustrating the development of the Euro classes and emissions  
Data source: kfztech.de 
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3.2.8. Refrigerant  

 

We replaced the refrigerant in our systems, which resulted in direct Scope 1 

emissions in 2025. 

The replacement of 6 kg  of refrigerant resulted in 10,644 kg of CO 2 

equivalents. 

The list of refrigerants is available in the QSE Management department. 

3.2.9. Key figures and emission -reducing measures that make a direct contribution to 

scope 1  

The amount of greenhouse gas emissions emitted in CO2 equivalents is directly related to fuel 

consumption. The consumption of our vehicles is recorded electronically, which is why we have 

a very good basis for measurement in this area. 

 
Figure 22 Fuel consumption - km driven by own truck fleet  
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Climate-neutral transports 
 
We also offer transportation options that can be carried out on a climate-neutral basis. 
Climate protection projects are supported and promoted. 

 

Figure 23 Climate -neutral transports  
Source: Quehenberger Logistics 

 
 
EcoDriving Trainer  

One of our employees  have currently completed a trainer course  to become EcoDriving 

trainers  from climate active and are thus trained fuel-saving experts. In 2025, we held  

59 climate active  driver training sessions  in the company to motivate our drivers to drive 

efficiently. 
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Driver analysis 

In addition, the driving style of our drivers is permanently recorded and analysed so that we can 

identify potential for improvement in this area. If a deficiency is detected, the internal EcoDriving 

trainers come into play, providing the drivers with the appropriate know-how to achieve an 

efficient driving style. 

The driving behaviour is assessed with regard to fuel consumption and braking behaviour. 

Weight and route conditions are taken into account in the analysis. An automatic fuel analysis 

is carried out: 

 

Total consumption Driving consumption Standstill consumption 

AdBlue consumption CO2 emissions  

 

Awareness-raising leads to an increase in competence. 

The rating is on a scale from 0% (bad) to 100% (very good). The average score in 2025 was 

89%. 

 

Air filter cleaning 

With our own cleaning machine for air filters, we clean them after every 100,000 kilometres 

driven. Clean air filters extend engine life and lead to lower fuel consumption.  
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Tire treads/wear 

We replace our tires within the permitted scope in our own workshop. On the one hand, 

reprofiling extends the service life of the tires and, on the other hand, reduces rolling resistance, 

which has a minimising effect on fuel consumption.  

The increasing wear on truck tires is counteracted by the measure Ecotraining drivers. 

 

 
Figure 24 Truck t ire wear  
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Semi-automatic gearboxes 

Our trucks are semi-automatic, so that the engine is always kept in the optimal speed range. 

This increases the economic efficiency with lower fuel consumption at the same time. 

 

Tyre pressure monitoring 

We measure the tyre pressure after every 50,000 km driven. Optimum tyre pressure reduces 

fuel consumption. 

 

Speed limit 

Since 2020, we have limited the speed of our internationally deployed trucks to a maximum of 

84 km/h. In this way, we reduce CO2 emissions in the long term. 

 

Goods handling in our HUBs 

We are always looking to consolidate orders in our HUBs to achieve optimal utilisation of our 

loading capacities. Partial loads are collected by Quehenberger throughout Europe in our HUBs 

and efficiently delivered depending on the destination. This is our proposed solution to short 

transit times as well as to reduce emissions and our understanding of environmental protection. 

 

Reduction of empty runs 

With regard to empty runs, we set ourselves high reduction targets, as these do not make sense 

from either an ecological or an economic point of view.  

The share of empty runs is 12,57%, which we achieve through optimal coordination between 

our dispatchers and drivers. 
 

 
Goal  2026:  13% 
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3.2.10. Power generation from own plants (photovoltaics)  

 

 

 

 
Figure 25 Records of photovoltaic system performance  

 

Savings  2025: 

Our photovoltaic systems in Eberstalzell, Strasswalchen and Bachstraße 

enabled us to save 124,269 kg of CO 2 equivalents  in 2025. 

 

 

Measure / 
Goal  2026: 

Test procedures for further PV systems are in progress. 

  

Basis of calculation: 
0.191 kg CO2/kWh 

Formula: kWh * kg CO2/kWh 
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3.3. Ecological indicators: climate -relevant indirect emissions scope 2  

3.3.1. Explanation of scope 2  

Scope 2 

 

 

 

Scope 2 emissions are indirect greenhouse gas emissions from 

purchased energy, such as electricity, steam, district heating or  

cooling , which are generated outside our own system boundaries but 

consumed by our company. For example, electricity purchased by a utility 

is generated outside, so the resulting emissions are considered indirect 

emissions. 

If we generate energy ourselves from sources for which we are 

responsible or control, the associated emissions are considered direct 

scope 1 emissions. The same applies to companies such as electricity 

suppliers or providers that have their own power generation facilities and 

feed all the electricity they generate into the local grid. The greenhouse 

gas emissions from these facilities are recorded under scope 1 emissions. 

In summary, scope 2 only includes indirect emissions that result from the 

generation of purchased energy. Other emissions from the production and 

processing of upstream fuels or the distribution of energy in a network are 

included under scope 3. 
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3.3.2. Energy consumption electricity in general: Figures and data  

Basis of calculation: 
0.202 kg CO2/kWh 

Formula: kWh * kg CO2/kWh 
 

 

 

 

Indirect emissions 202 5: 

Through the electricity we generated 1,990,254 kg of  CO2 equivalent s in 
2025.  

This corresponds to 3.17 kg CO 2 per  m2. 

Figure 26 Electricity consumption key figures for Quehenberger Logistics  

 

Comments on the increase:  

a. The increase is due to more accurate data collection resulting from the 
implementation of Salesforce. 

b. Installation of air conditioning in a large warehouse due to prolonged 
periods of extreme heat. 

 

We place particular emphasis on the use of renewable energies. On the one hand, we have our 

own photovoltaic systems in Strasswalchen, Bachstraße and Eberstalzell. Secondly, the 

electricity we purchase in Austria is 100% renewable. No emissions are produced during the 

generation of our electricity. 
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Figure 27 Electricity characterisation  
Source: Salzburg AG 
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3.3.3. Energy consumption district heating: Figures and data  

Basis of calculation: 
0.191 kg CO2/kWh 

Formula: kWh * kg CO2/kWh  
 

 

 

 

Indirect emissions 202 5: 

Through the use of district heating we generated 103,858 kg an CO 2 

equivalent s in 2025.  

This corresponds to 8.11 kg CO 2 per m 2. 

Figure 28 District heating key figures for Quehenberger Logistics  
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3.3.4. Electricity  consumption in electricity for an e -vehicle ( car ): Figures and data  

The electricity consumption through the use of the e-cars since registration of the vehicles in 

2025 is as follows:  

 

Electricity  
consumption  

for e-vehicles (passenger car) 77,800.53 kWh = 15,716 kg 
CO2 equivalent s 

 

per vehicle 628.64 kg  CO2 

3.3.5. Establishment of charging points  

The following charging stations were in use in 2025: 

2025 8 truck and 18 car charging points 

Measure/Goal 
2026: 

The goal for 2026 is to install 2 more charging points 

3.3.6. Electromobility as a replacement for combustion engines: Measure and facts  

We see great potential in electrically powered mobility, especially for city logistics, and therefore 

wish to contribute towards shaping this technology from the very beginning. To this end, we 

started the e-mobility project in 2018 by using an e-truck from MAN for our tours in cooperation 

with the CNL. This was returned to MAN in December 2021. We are part of a pioneering 

research project and proud to contribute with our practical know-how. 

 

Figure 29 E-truck for test operation  
Source: Quehenberger MAN 
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In 2025, we had 3 MAN ETGE 3.5 tonnes electric Sprinter vans in use. 

 

Key data of the sprinters:  

 

MAN ETGE panel van 

 

3.5 tonnes 

Inner city delivery from 04:30 am 

10.7 m3 interior 

Small pallets and packages, hanging goods 

Ø daily mileage 60 ï 80 km 

Source: Quehenberger MAN 

 
Driven 
Kilometres 

Ø Consumption 
Diesel vehicle 

Saving CO2-output 

Savings  

 

3 Sprinters 25,689 km 9.71 l/100 km  2,494 l 257 g/km 6,602 kg CO 2 

Figure 30 Sprinter key data and savings  

As well as 15 E-truck 

 

Key data e -truck : 
 
Example: Volvo FM 300 6x2 E-truck 
 

Performance: 400 kW (equivalent to 544 hp) 

26 tonnes max. permissible total weight 

14.8 tonnes highest permissible payload 

18 Euro Pallet loading capacity 

Source: Quehenberger Logistics 

 
Driven 
Kilometres 

Ø Consumption 
Diesel vehicle 

Saving CO2-output 

Savings  

 

15 Trucks 187,027 km 27.89l/100 km 52,162 l 743 g/km 138,961 kg CO 2 

Figure 31 Key data on e -trucks  and savings  
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In 2025, we replaced or used 7 more diesel vehicles with electric cars. 

The values were calculated based on the new registrations and the diesel vehicles taken out of 

circulation. 

  
Source: Quehenberger Logistics 

Key data e -car 2025: 

4 pcs. VW ID 4 11 pcs. VW ID 3 6 pcs. AUDI E-TRON 

3 pcs Mercedes Benz 4 pcs Skoda 

 
Driven 
Kilometres 

Ø Consumption 
Diesel vehicle 

Saving CO2-output 

Savings  

 

28 cars 412.954 km 5.8 l/100 km 23,951 l 106 ï 132 
g/km 

49,142 kg CO 2 

Figure 32 Key data E-car  

 

The use of e-vehicles resulted in a total saving  of 194,705 kg of CO 2 in 
2025. 

 

 

Measure/ 
Goal 2026: 

Planned savings by exchanging 7 cars (fossil fuels) for e-cars, 

11 additional e-trucks 

Total: 1 14,191 kg CO2 
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3.3.7. Facts and measures  

Due to the size of the company, we are subject to the Energy Efficiency Act in Austria as an 

energy consumer, which requires an energy audit every four years. This includes measures to 

increase efficiency, which we report to the energy monitoring office in Vienna. Within this, the 

following areas are considered: Buildings (~1% of energy consumption), processes (0%, as we 

are a DL company and do not operate any production facilities), transport (~99% due to fuel 

consumption).  

Since we are also an energy supplier through our petrol station, we report commercial energy-

saving measures to the energy monitoring office every year.  

These include, among others: 

 

Renewal of 1/3 of the truck fleet 

Driver training by EcoDriving trainers: In 2025, 59 trainings were conducted 

LED lighting for new buildings and repairs 

Installation of additional charging stations 

Further procurement of electric vehicles 
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3.4. Ecological key figures: climate -relevant emissions scope 3  

3.4.1. Explanation of scope 3  

Scope 3  

 

 

 

Scope 3 includes all indirect emissions that occur along our value chain. 

In order to clearly distinguish between scope 2 and scope 3, the US 

Environmental Protection Agency (EPA) describes scope 3 emissions as 

"the result of activities from facilities that are not owned or controlled 

by your company, but your company directly influences those activities 

within its own value chain". 

Although these emissions are not controlled by our company, they may 

well account for the largest share of our greenhouse gas emissions. 

Various values are already monitored via the indirect environmental 

aspects (ISO 14001) and the context analysis. 

Based on the financial transactions of the reporting company, the GHG 

Protocol distinguishes between upstream and downstream emissions for 

scope 3 emissions: 

Upstream emissions include the indirect greenhouse gas emissions within 

a company's value chain that are related to purchased goods (tangible 

goods) and services (intangible goods). 

Downstream emissions are the indirect greenhouse gas emissions within 

a company's value chain that are associated with its sold goods and 

services and occur after they have left the ownership or control of the 

company concerned. 
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3.4.2. Own fleet Well -to-Wheel - indirect CO 2 emissions: Figures and data  

In addition to emissions from combustion in the engine, emissions also arise from the extraction, 

production and transport of fuels. This year we are also looking at greenhouse gases on a well-

to-wheel scale, i.e. from extraction to combustion in the engine. Here we take into account the 

emissions from the cultivation, production and transport of the biodiesel.  

Basis of 

calculation:  

A conventional diesel internal combustion engine emits 0.64 kg of direct 

CO2 equivalent emissions per litre. Biodiesel, on the other hand, only emits 

0.033 kg/l (according to the Austrian Federal Environment Agency). 
 

 

 
Figure 33 Indirect greenhouse gas emissions from the truck fleet in kg of CO 2 equivalents  
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Indirect emissions 202 5: 

Through our truck fleet we generated 3,078,419 kg of CO 2 equivalents  in 2025.  

This corresponds to 10.98 kg CO 2 per 100 km . 

Figure 34 Indirect greenhouse gas emissions from the truck fleet per 100 km in kg CO 2 equivalents  

 

Savings  in indirect CO2 equivalents in 2025 through the use of the latest 

technologies : 2.17 kg CO 2 / 100 km  

This corresponds to a reduction of 16.50%. 
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3.4.3. Company cars - indirect CO 2 emissions: Figures and data  

Basis of 

calculation:  

A conventional diesel internal combustion engine emits 0.64 kg of direct 

CO2 equivalent emissions per litre (according to the Austrian Federal 

Environment Agency). 
 

 

 
Figure 35 Indirect greenhouse gas emissions from company cars in kg of CO 2 equivalents  
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Indirect emissions 202 5: 

Through our company cars we generated 224,086 kg of CO 2 equivalents  in 2025.  

This corresponds to 3.7 kg CO 2 per 100 km . 

Figure 36 Indirect greenhouse gas emissions from company cars per 100 km in kg of CO 2 equivalents  
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3.4.4. Air travel  

Air travel is used to cover longer distances within a reasonable period of time. These are only 

necessary journeys to and from business appointments and are therefore shown in Scope 3. 

Where possible, the company car or train is used. Business trips are also replaced by team 

meetings where possible. 

Basis of calculation: Ticket Data, BCD Travel 

 

 

 

In 2025, we travelled a distance of 520,090 kilometres .  

This corresponds to a CO2 equivalent of 163,488 kg . 

Figure 37 Flight data CO 2 and km  
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3.5. Other ecological key figures: Environmental aspects/environmental impacts  

Based on an initial identification of environmental aspects, in the course of preparations for the 

implementation of an environmental management system, the aspects and their impacts are 

identified according to the business activity. 

As changes in business activities, products and services emerge, further assessments are 

made. 

Within the scope of our possibilities, we strive for continuous improvement - this is part of the 

environmental orientation of our company. It is therefore important to present environmental 

impacts transparently and to derive concrete goals and measures from them. It is hard to identify 

improvements without this constant observation of the development of environment-related data 

and facts. 

It is necessary to always go through this process to ensure an improvement that contributes to 

climate and environmental protection. 

We note the impact on the areas. 

1 Water 

2 Air 

3 Land 

4 Noise 

5 Waste 

6 Energy 

7 Health 

8 Traffic 
 

The basis for the assessment is compliance with the legal provisions, the specifications required 

by the standard and the formulated environmental goals. 
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3.5.1. Waste management: Figures and data  

Due to the size of the company in Austria, we have a waste management officer and write 

annual waste management concepts for our Austrian sites. The most relevant waste volumes 

in the company are generated at our sites. These are located in Austria, Germany and various 

Eastern European countries. 

 

Figure 38 Amount of waste  
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In addition, we record the amount of waste generated in our workshop. Qualified employees 

work here on the repairs of vehicles and vehicle parts. 

Figure 39 Waste generation at the Stra sswalchen  repair centre  in tons  

 

Explanation  

The waste shown in the chart results in a total quantity of 102,3 tons. 

 

This represents an increase of 55,7 tons compared to the previous year. 

The increase can be explained by the following facts: 
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Oil separator : The additional quantity is due to the decommissioning of two 
separator tanks following their cleaning. 

Waste oil : No waste oil was disposed of in the 2024 reporting year, so the 
total amount collected in 2024 was disposed of at the beginning of 2025. 

 

Used batteries are temporarily stored on the premises in a ventilated room.  

Aluminium, ferrous scrap, waste wood, cardboard and paper are recycled. 

 

 

Measure/ 
Goal 2026: 

In 2026, we want to achieve a 3% reduction in the proportion of 

commercial waste by concentrated waste separation and 

container optimisation in relation to total waste.  

Excluded from this measure is waste that we cannot influence 

on behalf of the customer. 

3.5.2. Transport of recyclable materials  

In the face of a growing population, increasing consumer behaviour and the associated waste 

volumes, we see it as a contribution to a sustainably functioning society to also be able to offer 

our transport service for the area of recyclables transport. In 2025, 110,000 tons of recyclable 

materials were transported, the same as the previous year . When transporting recyclable 

materials, we take into account all the laws to be complied with, the Waste Shipment Ordinance 

and the national waste laws. 
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3.5.3. Disposal and waste treatment  

The waste from the warehouses, transshipment warehouses and the workshop  is 

collected on our premises and then handed over to the appropriate disposal companies. To 

ensure that waste treatment complies with the law and is optimal in terms of the individual 

resources, we work together with the following companies in this area in Austria, for example: 

Energie AG, Höller Entsorgungs GmbH, Prima Pellets, Schienen- und Stahlhandel GmbH, 

Fahrzeugbedarf Kotz und Co KG and Reifen-John GmbH und Co KG. 
 

We have also established special measures for our used toner containers and mobile 

phones . 

3.5.4. Recycling4Smile  

In order to no longer have to throw the empty toner containers of our printers uselessly into 

residual waste, we support the campaign of the "Rote Nasen" [Red Noses] collection boxes. 

The containers are collected and made available to the "Rote Nasen" clowndoctors, who collect 

the toners from our locations. The clowndoctors hand them over to the company Embatex AG, 

which specialises in the production of toner cartridges using the recycling process. Every 

recyclable cartridge and toner cartridge means a donation for the "Rote Nasen Clowndoctors". 

For more information, see: https://www.rotenasen.at/firmen-und-partner/druckerpatronen-

sammeln/#.VriGX9JRHpE  

Concerns all locations in Austria and Slovenia. 

3.5.5. Water  consumption inclusive truck washing line Stra sswalchen  

We record the water consumption of our headquarters in Strasswalchen, because we register 

the highest consumption there due to our truck washing line. Due to the risk of frost in winter, 

truck washes mainly take place in the warmer months of the year. We therefore recorded a total 

consumption of 2,208 m3 of water in 2025. 

 

 
Figure 40 Water consumption inclusive washing line Stra sswalchen  

https://www.rotenasen.at/firmen-und-partner/druckerpatronen-sammeln/#.VriGX9JRHpE
https://www.rotenasen.at/firmen-und-partner/druckerpatronen-sammeln/#.VriGX9JRHpE
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3.5.6. Loss of granulate  

 

Measure/ Goal 
2026: 

The target for 2026 is 0 kg granulate loss. 

3.5.7. Miscellaneous material: Figures and data  

Copy paper 

Through progressive digitisation, we will be able to exploit reduction opportunities in this area in 

future.  

 

 
Figure 41 Consumption of copy paper Quehenberger Logistics  

 

Measure/ 
Goal 2026: 

The aim is to achieve savings of 2%. 
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